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ADVERTISING & PROMOTION 

Sloan’s Canadian fall food fest 

One-minute shopping spree 

Subliminal messages come out 
of the closet 

Competition 

Manufacturer relations 

The double coupon dilemma 

Marketing on a shoestring 

Radio still sells 


Month 
January 
January 


April 
April 
April 
May 
August 
October 





ASSOCIATIONS 

Inside non-foods (GMDC) 

Grocers make a point (NGA) 

Issues on their minds (NAWGA) 

Inside non-foods (FMI-GMA, 
NASM) 

Farm bill fight flares up (FM1) 

FMI: issues and answers 

FMI: exhibits 

FMI: focus on equipment 

Mr. Grocer goes to Washington 

Keeping tabs on the FTC (NGA) 

Gerald Peck interview 


January 
February 
March 


April 
April 
May 
May 
May 
June 
November 
December 





BEVERAGES 
Wine: a fruitful opportunity 


August 





BOTTLE BILLS 
A call for soft drink 

bottle handling fees 
Mayor bottles up restrictions 


June 
September 





BULK FOODS 
Good news/bad news 
about bulk foods 


February 





BUYING & ORDERING 
The buyer’s best friend 


June 





CHAINS 

Publix: new face, new challenge 
Chains: sales and earnings 
Chains: composite chain report 
Minyard’s Texas-size ambition 


January 
May 
May 


May 143-154 





Five chains that stand out 
Chronicles of competition (Rainbow 
Foods, Minneapolis) 


October 


November 





COMBINATION STORES 
‘*Less is more’’ for non-foods (Fami- 
ly Mart, Clearwater, Fla.) 


February 





COMPETITION 

Drugstore phenomenon 

Life in the fast lane 

What’s really going on in Indianapolis? 

Chronicles of competition (Rainbow 
Foods, Minneapolis) 


April 
July 
August 


November 





COMPUTERS 

Computerized shopping debuts 
SLAM adds 14 points to gross profit 
Personal computers—who needs ’em? 
What’s new in EFT 

More sales, more profits, less space 


February 


February 


June 
August 
October 





CONSUMERS 

How grocers feel about their 
customers 

Store operations 

15 future trends in U.S. food 
consumption 

Consumers 

1985 guide to product usage 

Yuffies—the overlooked majority 


February 
April 


May 
May 
September 
December 





DAIRY- DELI 
Ice cream: latest scoop in 
supermarkets 


May 





DESIGN (See STORE OF THE MONTH) 





DIRECT PRODUCT PROFIT 
Competitive emphasis shifts direction 
The new wave: direct product profit 





DIRECT STORE DELIVERY 
As retailers go, so should suppliers 
Playback 
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DRUGSTORES 
Drugstore phenomenon 
Drugstores raise the ante 


15 
101-111 





THE ECONOMY 
A dynamic duo of issues 
Optimism is warranted but... 


88 
24-25 





ELECTRONIC FUNDS TRANSFER 
Competitive emphasis shifts direction 
What’s new in EFT 


87 
59-66 





EQUIPMENT 

FMI: focus on equipment 

Equipment 1986: what's hot, 
what’s not 


May 


November 


117-134 


51-59 





FAST FOOD 
Life in the fast lane 


July 


39-46 





FOREIGN MARKETS 

Japanese supers take the lead in 
perishables 

How Japanese supers cope with the 
space crunch 

Food distribution, Japanese style 

Japanese management style 


May 


June 
July 
August 





FRONT END (See SCANNING) 





GENERAL MERCHANDISE 

Non-foods wins a place...(King 
Kullen, N.Y.) 

‘*Less is more’’ for non-foods 
(Family Mart, Clearwater, Fla.) 

Cold weather promo heats up book 
sales 

Seasonal greetings spark excitement 
at Food Mart (Holyoke, Mass.) 

Non-foods joins headquarters team 
(Clyde Evans, Lima, Ohio) 

GM’s bright picture 

Automotive: driving on solid 
ground 

Greeting cards deal Giant a 
good hand 

Mini photo lab take profitable pictures 
(Bongiomo’s, Stamford, Conn.) 

A giant step for non-foods 

Leasing out: one way to ride the 
minilab wave 


January 
February 
April 
May 


June 
July 


August 
Sepcembe” 


Octebd-< 
November 


November 


71-76 
77-92 
135-146 
199-212 


91-102 
143-167 


75-82 
173-178 


109-118 
83-88 


89 





GOURMET 
Bon Appetit—three years later 
A guide to going upscale 


February 
May 


48-50 
35-42 





GROCERY INDUSTRY TRENDS 
52nd annual report (Part I) 

52nd annual report (Part II) 

1985 A. C. Nielsen review 


April 
May 
September 


23-98 
71-96 
197-216 





HEALTH & BEAUTY AIDS 
Non-foods wins a place...(King 
Kullen, NY) 


January 








‘*Less is more’’ for non-foods 
(Family Mart, Clearwater, Fla.) 

Supers step up ethnic HBA efforts 

The ABCs of vitamins 

HBA ad ‘‘carnival”’ stirs debate 

HBA makes a healthy showing 


February 
March 
May 
May 
July 


77-92 
107-120 
135-142 
217-218 
169-184 





HEALTH & NUTRITION 
Workout/pigout paradox 
Indulgence without guilt 


September 
September 


10-11 
10-11 





HOUSEHOLD SUPPLIES 
Overall, a clean showing 


July 


187-193 





INDEPENDENTS 

Elegance ona grand scale (Byerly’s, 
Minneapolis) 

1985’s outstanding independents 

Fiercely independent (Iandoli’s, 
Worcester, Mass.) 


February 
March 


August 


17 
17-60 


44-50 





MANAGEMENT 
Issues & answers 
Pointers on pest control 


January 
May 


21-48 
183-184 





MARKETS 
Urban revival: new life for city supers 


February 


21-40 





MEAT & FISH 

Dorignac’s beefs up meat sales 
to $7.5 million 

Seafood substitutes 

Summer seafood festival 

29 winning ways with boxed beef 

Caught in the grinder 

What’s happening to meats 

Upscale/perishables store format 
profiles 

Thompson’s IGA ‘‘beefs up’’ meat 
and store sales... 


March 
April 

June 

June 
September 
September 


December 


December 


103-106 
12 
43-58 
87-88 
18 
219-223 


26-42 


67-70 





MERCHANDISING 

Issues & answers: merchandising 
viewpoint e 

Two merchandising mavericks: 
(Melmarkets Foodtown, Long 
Island, N.Y.; Harmon’s, Salt Lake 
City, Utah) 

Holiday homefest 


January 


May 


~ October 


167-182 
71-81 





MERGERS & ACQUISITIONS 
Optimism is warranted—but. . . 
Inside non-foods 

The impact of megamergers 

A look at consolidation 


April 
August 
December 
December 


24-25 
84-85 

m) 
20-22 





NEW PRODUCTS 

What’s new and what’s next 

Five years’ worth of product intros 

Judging a product by its wrapper 

When the market precedes the product 

Square tomatoes and other projects 

Playback (‘‘Judging a product...”’ 
July) 


January 
June 
July 
August 
August 


October 


17-19 
18-19 
10-11 
19 
100 


11 
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PERSONNEL 

Issues and answers 

Store operations (employee 
measures) 

Margins and unionization: wages 

The cautious approach to firing 

The evolving manager 


January 


April 
April 
May 
September 





PRICES AND PRICING 
Costs & prices 


April 





PRODUCE 

How Cosentino’s produce produces 
$100,000 a week 

Produce shopper trends 

Lunds puts produce preparation 
on stage 

Seasonalize produce selling 

Holiday fruit baskets 

A new dimension in upscale 
perishables 


February 
February 
April 
August 
November 


December 


71-73 
73-74 


113-118 
53-56 
63-66 


26-42 





PUBLICATIONS 
Cold weather promo heats up 
book sales 


April 


135-146 





SALES (By Category) 
1985 supermarket sales manual 


July 


49-236 





SCANNING (See also COMPUTERS) 
UPC update: shaping up the symbol 


March 


93-96 





SECURITY 
Preventing employee pilferage 
Violent crime 


February 
October 


11-12 
Front cover, 
33-48 





SERVICE 

| Anemployee benefit (child care) 
Supers help find the children 
Lotteries: not the winning ticket 


January 
June 
August 


50-52 
10 
99 





SERVICE DEPARTMENTS 

Chains offer. ..more services 

Mini phtoto lab takes profitable 
pictures (Bongiomo’s, Stamford, 
Conn.) 


April 


October 


86 





STORE FORMATS 

“*Less is more’’ for non-foods 
(Family Mart, Clearwater, Fla.) 

Competition 

Warehouse store growth 

Mega bucks (Mega Foods, Tacoma, 
Wash.) 

Chronicles of competition (Rainbow 
Foods, Minneapolis) 

Xtra-Ordinary (Pueblo Intemational, 
Fla.) 

A new dimension in upscale 
perishables 

Warehouse stores turn the tide for 
Royal Farms (Brooklyn, N.Y.) 


February 
April 

June 
September 
November 
November 


December 


December 


77-92 
53-60 
109 
186-194 
22-27 
44-48 
26-42 


47-48 





STORE OF THE MONTH 

A bold new look (A&P, Baton Rouge, 
La.) 

Making it famous in Milwaukee 
(Pick’n Save, Milwaukee) 

A small-town Goliath (Sunnyway 
Foods, Chambersburg, Pa.) 

A new posture for the King (King 
Kullen, Hicksvitle, N.Y.) 

Persistence pays off (Schwartz, 
Richmond, Va.) 

Old world bazaar in Buffalo (Bells, 
Buffalo, N.Y.) 

Mega bucks (Mega Foods, Tacoma, 
Wash.) 

The people’s choice (Roth's, 
Independence, Ore.) 

A growth spurt in Baltimore (Valu 
Food, Baltimore) 


January 61-70 


February 61-69 


April 120-128 


May 188-196 
June 72-84 
August 68-74 
September 186-194 
October 100-106 


November 70-82 





SUPER STORES (See STORE FORMATS and 


STORE OF THE MONTH) 





TOBACCO PRODUCTS 
In search of a niche 


July 235-236 





UNIONIZATION 
Hard choice for union workers: 
concessions or closings 


June 





WAREHOUSE STORES (See STORE FORMATS and 


STORE OF THE MONTH) 





WHOLESALERS 

A case for consolidation 

The view from the top 

Store operations: wholesalers 
Wholesalers 

5 top wholesalers: an inside look 


March 
April 
April 

May 
November 





APPENDIX I 

See these regular features: 

Commentary 

Deli-bakery digest 

Firing line 

Food industry forim 

GM/HBA (Inside non-foods, New 
items, Ads that sell) 

Inside Washington 

New items/equipment/ideas 

Seasonal best sellers 





APPENDIX Il 

Advertising supplements: 
Barbecue & picnic merchandising 
Ice cream 

The ABCs of vitamins 

Summer seafood festival 
Deli-bakery digest 

Deli-bakery digest 

Holiday homefest 

Deli-bakery digest 


March 
May 

May 

June 

June 
August 
October 
November 
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